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AI For Marketers: Embracing Analytics & Creativity
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Housekeeping

Today’s web seminar is being recorded.

All questions should be submitted via the Questions Panel. 
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Welcome and Introductions

Keara M. Piekanski, MBA 
Director of Marketing

Oakmont Capital Services 

Moderator 

Kristi Schon
Chief Marketing Officer

Channel

Panelist

Joseph Vu
SVP, Marketing

QuickFi

Panelist

Kyle Mallinger
SVP, Marketing

Financial Partners Group (FPG)

Panelist

Chelsea Jensen, MBA
Sr. Communications & 
Employee Engagement 

Specialist
Sasser Family Companies

Panelist
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Agenda

Defining AI Using AI Tools & Talent Dangers of AI Legislation Summary
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Poll

Scan Me
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What is Artificial Intelligence?
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Defining AI

1956 2002 2012 2022

Artificial 
Intelligence 

Founded as an 
Academic 
Discipline

Artificial 
General 

Intelligence 
Created as a 

Subfield

Deep Learning, 
Machine Learning 

Models

Better hardware, 
more access to 

large amounts of 
data

Generative 
Artificial 

Intelligence

Text, Code, Images, 
Music, Video, 

Molecules, Robotics

Chat-GPT, Dall-E, 
Mid Journey, 

Stable Diffusion



8

Defining AI

Generative AI has had a profound impact on the AI conversation by introducing new possibilities and challenges. Here are some 
of the key ways in which generative AI has changed the landscape:

In summary, generative AI has broadened the scope of what AI can achieve, leading to both excitement and concerns. Its 
impact on various industries and aspects of society has reshaped conversations around AI's potential, its ethical implications, 
and its role in shaping the future of technology and human interaction.

Creative Content 
Generation

Language 
Translation

Innovation in 
Healthcare

Content Summarization 
& Extraction

Human-AI 
Collaboration

Conversational 
Agents

Education 
& Training

Artificial 
Creativity
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Source: https://hbr.org/2021/07/how-to-design-an-ai-marketing-strategy

Defining AI

Of all a company’s functions, marketing has perhaps the most to gain 
from artificial intelligence. Marketing’s core activities are 
understanding customer needs, matching them to products and 
services, and persuading people to buy—capabilities that AI can 
dramatically enhance.
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What are ways you and 
your teams are utilizing AI?
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Integrated machine learning

predictive lead 
scoring 
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Integrated task-automation

CRM-linked 
marketing systems 
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Stand alone automation 

automated 
communication - 
confirmations, 
reminders, etc. 
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When we think about everything else that 
comes along with AI, what are the other 

biggest considerations?



15

Tools & Talent

DATA CONTENTDEMAND
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The Dangers of AI

Factual
Fallacies

SEO
Un-Friendly

AI is not perfect - far from it. There are various pitfalls to be aware of and tips to mitigate exposure. Some issues include:

Privacy and Data 
Protection

Machine Learning
Bias

Homogenous
Content
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Legislation
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Legislation

White House Bill of Rights
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Legislation
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Legislation 
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Summary

Key Takeaways
● Utilize AI in a way that’s relevant and impactful for your day-to-day 

duties - everyone’s journey looks different.
● Don’t be afraid to get started/try new tools/ask questions/dig in 

deeper.
● Be cognizant of “dangers,” so you can mitigate them.
● Prop-up your talented team members by encouraging them to 

enhance output through AI.
● Follow the legislation as it may impact your state and our overall 

industry.
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Thank You!

ELFA ATTENDEES PANELISTS
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For more information on or to get involved with the ELFA 
Communications Committee, email: 
Amy Vogt, Vice President Communications & Marketing
avogt@elfaonline.org

For previously-recorded web seminars go to: 
www.elfaonline.org/webinars
Also, remember to download the resource guide!

http://www.elfaonline.org/events/elearning/web-seminars
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